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FAMI LY BUSI NESS UNIT NEWS 2020
CHANGES I N THE UNIT

FAAREWE BHS S ME SBRRGEHELHCEY BECK

Al | things have seasons and as | write this message, so to hac
Business Unit. I want to take this opportunity to firstly thank
have partnered with us as the Nelson Mandela University FB
Director of the Family Business Unit has shgouwed. _me i mpo
ough tough times the wunigqgqueness of family b ~ 5 t hat

t a business.

Nel son Mandela University to further my Oxfor
en up the position as a Senior Lecture A\ 5 S, E
rience that | have gained over the r at M:
spent as part of the Family Business )ar ed

| would |like to thank my <coll eagues and
nt for entrusting me with the role of the F
ow that the Unit will continue to grow in t

meet again

EIl maire Venter wil t a kDei roevcetro rf roofm tChre Blenci kt

|t is with great pl easure that we wi-dbvet,o
successfully obtaining his PhD during
Mat ch-abwae is the Head of Department for
Family Business Unit at the Nel sonHMaedeba
|l ecturer on both underadaaduatei mamdcipalstpl an
a former emerging excellent teacher of the
Sciences.

His thesis whiAchr amewot keflor enhancing t
I ndi genous Afri can of,pamiolvy debsusianedsesemer

i mpl emented among successful indigenous
context in which these businesses operate.
field of family business research.
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NELSON MANDELA UNIVERSITY FAMILY

COHOSTS I TS FIRST VI RTUAL AFRI CAN
RESEARCH CONFERENCE

Nel son Mandelda Famiivieyr sBusi negs [dJnquar tteorg ectfhejrob growth in tlhe p
with African Family Firms, hqgst|86 ke cfeintstofviSMEssali rAfmotani fd mi
Business Research Conference| f fbhoemi nlg0o -dimand d 4 ®Rheguset i 8027®. douybt

The frdayfidvegital -chvadmtedweabsy |adjer iFtaintiadly engine of the most éconc
Busi ness PUnift EIl mari e Venter §fangd African Family Firms
Tsitsi Mut endi . With the theme ceilnesbpriarte dn gf arpeisleya
management advancement in Affica
SMEs across South Africa repfegqreedponmosrieb|lteh afna n®i8 yp ebrucseinnte sosf [man a
businesses, empl oy bet ween 50 |i add g emWo uperAiAfernitcaaf f amel y blusin
courdt rwor k force across all slectiornsovaandngr evormesip amdgi lyloer efrmranc e

NELS®N MANDELA

African Famlly Flrms and the | ~ Lo
Nelson Mandela Fam|e(
Business Unit is proud fo

present

1+t Annual African Family Business Research Conference
10-14 August 2020

African Family Firms

Celebrating research-inspired family business management advancement

UMOJA
To strive for and maintain unity in the family, community, nation, and race.

Conference Co-Chairs:
Prof Elmarie Venter and Tsitsi Mutendi

Keynote addresses:
Prof Elmarie Venter: Responsible family business management in disruptive
times: Lessons learnt and best practices from resilient global and African family businesses.
Prof Shelley Farrington: Family business research in Africa: Knowledge of the past, a
foundation for the future.

Themes covered:

* Responsible family business management and research in disruptive times
* Indigenous African family businesses

* Succession and Transgenerational Success

* Values and Transgenerational Success Free Registration at www.africanfamilyfirms.or

> it e Eo e el Eiceses Visit the Nelson Mandela University Family Business Unit at:
* The role of women in African family businesses

* Researching the business of the family businesses https://fbu.mandela.ac.za

NESS RESEARCH C¢(
EW

AFRI CAN FAMI LY BUSI

DAY QVERVI

MELS"N M. NDELA

V=47, African Family Firms and the Nelson Mandela University Family Business Unit proudly present
afican Famil Fims 15T AFRICAN FAMILY BUSINESS RESEARCH CONFERENCE E—

Theme: Responsible family business management and research in disruptive times

Session 1:

11:00 - 1115 Introduction to the conference - Mrs Anani (AFF), Mrs Mutendi (AFF) & Dr Beck (NMU FBU)

Keynote Address 1 - Prof Venter (Nelson Mandela University)
Responsible family business management in disruptive times: Lessons learnt and best practices from resilient global
and African family businesses

Session 2:
11:15-12:15

Session 3: Panel Discussion (Focus on Keynote Address 1)
12:15-13:15 | Panel members: Prof Venter (NMU FBU), Mrs Anani (AFF), Mr Barr (KPMG), Mr Eboru (Family Business Owner)

Session 4: Keynote Address 2 - Prof Farrington (Nelson Mandela University)
16:00 - 17:00 | Family business research in Africa: Knowledge of the past, a foundation for the future

Panel Discussion (Focus on Keynote Address 2)
Panel members: Prof Venter, Prof Farrington, Dr Beck, Dr Matchaba-Hove (all from NMU FBU), Mr Ntephe
(CEQ/President of ERHC Energy)

NELS® N M./ NDELA universiTy

10 AUGUST 2020 (DAY 1) - PROGRAMME

Session 5:
17:00 - 18:00
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KEYNOTE ADDRERBGF 1ELMARI E VENTER|Y Crogenerational -i nlvnotdesre enre aftt i o n
H . ‘ dd exoperientit?l Ieafrnirlilg and slhado
The irst eynote a ress on Dlayp; e as Y, r roi;
Venter of the Nelson Mandel a Un?]vDelrdglittay-Ftar:ma}-qsyeﬁaqns]aizegéﬂé I%h' e’ e
. . g®enSelrtaYt i i'sY 1St dr qldﬁeda
(South Africa). The topic o rerdigﬁg%ps§ré/vrp £ or Sk %S | e
family business managemérmrtss pms[f . di s 'u[? ivef ti.n?e.s: " i
learnt and best practices flroml PHSI Féﬁt YMbolbla®s athfae Ard&aclalny |
family businesses. adership.
- - . - f Foster care for others and |[deve
Responsible family business management in 1 Promoting new ways of rufnin.i
disruptivetimes: accorQance Wl.th these val uels. .
T Open innovation and coll abprat:i
Lessons learnt and best practices from resilient research and access to resojurce
global and African family businesses The recording of the keynoté ad:i
clicking onLIthklke foll owing
KEYNOTE ADDREBGF 2SHELLEY FARRI NGT
The second keynote ad f Da
presented by Prof Shel Frin
NELS®N MANDELA %5 the Nelson Mandel a F Busi
NIVERSITY & (South Africa). The t her
Yot Art At Py Oinase Rosnarch © Neecn Mandel Urversiy F3) 202 /é Family business resea So
e Knowl edge of the past unda
Prof Venter highlighted that dlfslfltulf){?'ons have become i W
nor mal as families face dis/|up| nt
Gucstions were posed by Prof|vel FAMILY BUSINESS RESEARCH IN
T Are family businesses bettgr 3 AFR| .
the corona pande-macmit fganoouhl|eer CA'
f What are the unique featurgegs
make them more resilient to|l ci KNOWLEDGEOFTHEPAST’A
9T How are family enterprises [wof FOUNDATION FOR THE FUTURE
to meet their challenges of]| th
T What are the opportunities]| fo .
pogtri sis? Prof Shelley Farrington
Wh should we stud African| famil businesses?
1 y y cProfy Fa(“sra teas.prOV|ded a brief
Prof Venter stressed that delspiltRBephio Ir‘i!,'sefiham.'erfls:%nk’u%'e%%%%s(,as
Africa still lags behind othler |tdd\oeIP psitngharseqlad s djogn &@?aiiioé’ﬁ"
and skill development. To dlatgnUmPey F’ftt'slcé‘ofaarm~°1I'ynTbt i plelsfsl d |
research has been done on the¢ AffNEcd®addn@dinfentt d yleQry T R§LERS
on Indigenous African family bu%i"ﬁ@é%é§? n@s; & egu Geidmpcﬁrsiaamtretsc
realise that family busines|sesfd eéar,near?\o'tnctfdarfzosgeerid“u,§,pe‘l\:)'u"l!1 jourr
heterogeneous in nature and| th&tl I CH&EF  aP%B dd‘f“l‘qgesrngatjfr“ospsrov'd
national cultures. The exteht |ftdM K, cbh“StHE_ssAfrr‘?scza"’hrC ull Ny el T
influences the strategies ad a 4 fakd3n bl H d
influences their success ofr Y i
stramelkiyng and the distinct E -
African FBs with those of FB
can be provided into the wun i
success under different cult
LESSONS LEARNT/BEST PRACTI CE
T NO osieze fits all!! Not eve
T Focus on real transitions, n o f
f Communication, communi cati oln,
1T Adapt quickly & adopt new blusi
1T Personaldeivaedilf f erent famil n « _how?
anxiety differently. Be aware 4565 citations 5|n
fami |y dsetnrtbeenrgst h's . -
T I mportance of teamwor k, espleci (
f Governance for family, byusilr here to? ho?
manageme nt subs y st ems. 142 journals — 323 contributors
T Core purpose and set of vallues \ Y 4 elr
down to the whole business. L -
1 Safeguard the integrity of |co P
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https://www.youtube.com/watch?v=FQxthH2Moww&feature=youtu.be
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Prof Farrington concluded t hlat n
Africa have increased over the KR One ended wi th a panelE
need to expand the breadth |of RN S-S GN-N-N-N- 0 ol IR T RN\ S G B -
countries and to expand the (e pySrE N R NEE-EIRN Y
need to use theories el evynt i RN R I BT
sociocul tural and institutional . . . arch
on family business in Africh this discussion. ,
entrepreneurship and innovat| on
soci al responsibility, familly The recordi g fifr shtaypanel d iz
daughters), and family busi ngs s EuEEN - RN RN SNSRI
The recording of the keynot g The recordilmdg s'cefco.lha:iypanel
clicking onLlithkie foll owing accessed by clickimngN&n the f
CAN FAMI LY BUSI NESS RESEARCH C(
DAY 2 OVERVI EW
.:’x . . o . o - . .
Vo4, African Family Firms and the Nelson Mandela University Family Business Unit proudly present =~ "% " M P&t
Afican Family Firms 15T AFRICAN FAMILY BUSINESS RESEARCH CONFERENCE Family Business Uni
S Theme: Indigenous African family businesses
g w | Session 1: Presentation 1 - Dr Matchaba-hove (Nelson Mandela University)
= § 11:00 - 12:00 | Ensuring the transgenerational potential and success of indigenous African family businesses
N
8 § Session 2: Presentation 2 - Dr Sindambiwe (Rwanda)
5 8 12:00-13:00 | Contextualising family businesses in Africa: The case of Rwanda
8 E Theme: Indigenous African family businesses
3 Session 3: Panel Discussion (Indigenous African Family Businesses)
! 1;%?0? 8'60 Panel members: Dr Matchaba-hove, Mr Kupangwa (both from NMU FBU), Dr Sindambiwe (Rwanda) and Ms
] ) Adediran (CFO of Coronation Group)
PRESENTATIDON TONY MAT-EEGWYBA orientation. Further mor e, t i s ~
understanding of paternalism in
The first sessilon |olfartihtey dary twhkhe nature of this |
by Dr Tony -hMale c hmdsai ti ve outcomes associated]|witt
member of t he Nel psothu dMa md esloa has significance or
Family Business| Untihte alnedsstbO» | earned from it int
of the Departmgnt|fafmi Bushwmeissess teaching.
Management at t hle Nel son
Mandel a Univergitlyrhe nreSoudhng of the presentpti ol
Africa. The topjc [oh DheM&b tilkalwang
h o e presentatl]i on was:
Ensuring t he tranPREBENaZARDIORIPI ERRE SI NDAMBI WE
potenti al and spccess of
indigenous Af i cl@me sfeacrminldy prese )ay 2
businesses. of t he Conferen Dfr
Pierre Sindambi v 1|
Dr Mat-bbabkba highlighted that | i|Hi e preesseeamrtcaht i lpe ofn :
conducted among indigenous Afri|l€Cant éamuali diusg n PSS €
studies on family businesses| hjawme Afeecadofibe im q .
American and Asian settings. | Thlere is a great n er
insights into, and an increajsedDund8iretdambdi wg o ces
i mpl emented among indigenous| Af|di s@msftaminl yonbuts | an i
have survived across the gener pitnisotnist,utamdabf b h a mi
which these businesses operafe.|lbusinesses -Samhamansub
African context. On the one |hand
Dr Mat-bobabkbaproposed a framewor K efgjacyenhanciimdl| ubaced the elmerg
transgenerational potenti al offlAf r h d iage n-iomm dtehped heeamta @ efraami | U c h
businesses is proposed in th|is]|rsetsuudlyt,edbaisrednegattihwee pirascti tc@tsi on
adopted by t he successful i ndr gesacasi oAf rciocsams, faax ¢y, cdnstr
businesses whi ch participatpd.|fiThheencpbalbbpacaeksd,rambivohk pushed
supports dheenmulotial nat ur e mal preadtirmascteo protect thei we é
outcomes among indigenous Aflrifpan family businesses. Hi s
study contributes t o a greafer|[l undbestAdmrdicmgn arfi nde et es swhuwelfr e t
indigenous African family bupinestesesans ohethebéami pyaati dlmg.,ge
specifically an wunderstandinlg Jofembees praxtemrcaedesd afdaonpitleyd, wintdh s o c
regards to the familiness resolrpgyiPPP! geidd b oturts ePi® N hpbed
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https://www.youtube.com/watch?v=AdfZRXj9FSU&feature=youtu.be
https://www.youtube.com/watch?v=C3UYd1iAFNE&feature=youtu.be
https://www.youtube.com/watch?v=VSdjDk77o8E&feature=youtu.be
https://www.youtube.com/watch?v=-R7Mh2qnyLE&feature=youtu.be
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fees; chall enges that |l ead to the |decl
fTo provide jobs to all (uncualfiofricéd‘)g §ihwm f®s sbyvendauwenor hehar
financi al position of the busi ess does not allow it; .

T Mut ual assistance and as a usug;nlet\ﬁ/f)?f B'F; ?givrfkgt g?ﬁap ‘as%r}t ptiol

everyone in the community: Ubjunt u, Ha(ram%\ge,gujamaa,
Umoj a;
T Supporting t he extended faml Two concluded with a pa
constant; and . .
Th ; q h 46 b i ssues to consider when rese
1 he ounder as to dosassk family busi nesses. The panel
(inheritance) and retire or| ab
Mat ch-abwae, Mr Kupangwa (both
This community and f-@mhayan fAf ESERECENUINRTE (Rwanda) and Ms
countries prevents family anfd |NeNNENNE:NENENNIINCERINDE h
each other and instead, t hely
benefit of both the business]| fa : i s
soci al context of fers both o] . rgcord|ng of the pgnel
clicking on LhEKfoll owing
AFRI CAN FAMILY BUSI NESS RESEARCH CC(
DAY 3 OVERVI EW
.’\ . . . . q o o o
w  V=4r  African Family Firms and the Nelson Mandela University Family Business Unit proudly present " " 7 "%
§ iie P 15T AFRICAN FAMILY BUSINESS RESEARCH CONFERENCE Farmily Business Uit
<L
5 Theme: Succession and Transgenerational Success
8 Session 1: Presentation 1 - Prof Venter (Nelson Mandela University)
n.' 11:00 - 12:00 | Factors influencing succession choices of both generations in family businesses
E Session 2: Presentation 2 - Dr Beck (Nelson Mandela University)
g 12:00 - 13:00 | Parental influences of the next generation’s intention to join the family business
§ Theme: Values and Transgenerational Success
8 Presentation 3 - Prof Farrington (Nelson Mandela University)
5 Session 3: How values shape the organisational culture of family businesses
> | 16:00-17:00 | Presentation4 - Mr Kupangwa (Nelson Mandela University)
= The role of values on the transgenerational success of indigenous South African family businesses
—
: Session 4: Panel Discussion (Succession and values in family businesses)
— 17:00 18'.00 Panel members: Prof Venter, Prof Farrington, Dr Beck, Mr Kupangwa (all from NMU FBU), Ms Benkenstein (PwC Africa
] ] Family Business Centre of Excellence), Mrs Anani (AFF)
PRESENTATIRORNOF ELMAI RE VENTER regarded as a vehicle to pas|s do
the family to the next genetf ati
Session one of Day Three consi dtoemdgeofi tgnempnegséamatyobudiynpsse:
Prof El mari e Venter titl ed: F atchteo r isn aibn fl li U eyn ction gmasnwaogee stshieohp r o«
choices of both generations i n |fgemielryath wsi nes stehse. next . The Pprim
to identify factors that i nflfl uen
Faculty of Business | succession process. Prof Venter
AR collect data -thamang 8r32 ammwhesudces s
second or subseque_nt _generations
Factors influencing succession for showed that the willingness |of
- financi al security of family| and
both generations relationship bemaweagert haendo wtnfea s
were factors that influence t h
succession process. I'n addit]i on,
Prof Elmarie Venter and internal preparation Il dvel
planning, governance processegs a
t he sudceasbsiolriti es and intentlions
influencing the perceived sug¢gcess
LESSONS LEARNT/BEST PRACTI CE$
NELS®N M. NDELA o
UNIVERSITY -‘i’f T Professionalize the successl|i on
AT ACa ety RS ot & Ventarcopynant w 1 Make s ure the bmasniangeesrs,, souvgrceers s
Prof Venter highlighted t halt {?E lcacceessrleo%dys}tuc?ﬂl51ndoeheve v
vi ewed as a compl ex process t p i me, it i s al so
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https://www.youtube.com/watch?v=fYQbNa39Eq8&feature=youtu.be
https://www.youtube.com/watch?v=XVKGD2ZKTYY&feature=youtu.be
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Theme: Values and Transgenerational Success
|

Topic: The role of values in family businesses.

Speaker: Prof Shelley Farrington and Mr Welcome Kupangwa, Nelson Mandela University, South Africa.
I * Title: How values shape the organisational cultures of on

Family Businesses
* Title: The role of values in the transgenerational
E success of indigenous South African Family Businesses
ST e fdegf ? Senttatlacl)rh of the s
Farrington and titled; v al u
d/ulnleun?beercﬁf ”PémnCOW'BGSﬂﬁ‘é@sé@? Pr
sisddnil #dt€idonal culture and i{s er
one of t he most i mportant-t grfamt o
hsdu r viintala ofefamatl yorballsi nessels. H
values of a family business are 1
g'rnatWeadySma'nnnceornséﬁ’@e'éts wi th these
survival of e family bdsine

st y she presented was| to
argge% E/av??t?ley shape organisat|iona
fe?Mlsl')F‘efb%mnesses. -cAans e e xdpd soir gant o
d chagp tt e du,l yatnrdurcsteupieerdd @ mtt elr ovd redys we
key participants from two family
her study showed that each of
bonscaprsbes adaas stendeibry @eawn ckinpgue
addi tion, many of the words | des
reflected in t he val ues explici
busi nesses, values that stem| fro
val ues in shaping t he orgalni sa
besi nesses was il luminated.
k t) t ed:
In,e xtthe second presentation, Mr W
smimey of the preliminary findflings
role of values on the transglener
South African family busines|ses.
shteu dy wa s to gain an under ptan
hbdne vfed miplewd , entrenched, and tr a
genesational members of the |[|indi
mgsinesses. Usaiseg sadaudyl diesi gn ar
6t omhdtoutrhef amily businesses, t he
estudy indicated that the valupes
briggiemat e from the founder a nd
mTerspowbBobli e fgoernedevellogpvergat he ve
U hiart e sesx itsot st hien nelkkée¢ fHemef gt ifounsi n
embedded in the many organisatior
such as t he busi ness strategy,
ucdynowas i ba iadantgirfoywtthhe amd | dempg e
bt nheer asttiuodnya | a | fsamislhyo wemd mb dmat ther e
Jt thsei nkeesgevUstiyngofa tqluentfiatmatl iyvebu
recknowée dgaesheonndiaméd y Dst rluggl
ekpehéeenab@@demmal |lexdp aseesdhond e wthe n
< heor jousi ndesefsamandg Vwawlidhegant
comudyui ¢ yorotf ed ha shiugsninfeiscsa nbtly apmrc
atshé h e afreemitlay vekpestati ons,

d parental identification and
Yheusenessdsi nBProBetkecpneseadedt bgr
opat é&é fltohldlitowt hgse results vi ||
y businesses to take note of
DAY B oPBMNMEGUSSI ON ANDB ONRIGHAIS
ultimately to contribute tog its
Day Three of t he conferencle C «
di scussion which focused on he |
enmccaBasbenacoad sied bayn dc |tirckn qhgge n e
businesses. The panel lists dwe |
val ues and how to communicgte
NMusi nesses. Attention was al so
bet ween values and the succegsior
consisted of two presentation|s

H
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Ms Ni ke AnNAmMARE) tips on succes|si pomember s, as it requires anoodmtlar

which may be difficult to process
Succession Planning is more pompbhuatedtiana ftamidrne drutsh nasy an
context than yoouohiptéandeardappl yseefmawme tbe conversatSomeawalytbr
consi der succession pl anning cfonttihreui owneadbrfshepacoff.famEmgourfage
busi ness, |l eader ship of t he bulsnembes dmd ulsea dtelresihri pv wifc et,hgand
family. That being said it i $gemoi e@g-cooim@hnidaosgxtoendni tbme n t n ootf t he
i mpossi bl e: it often requirep UyYosrittoi aahli nkof urteh ecronathienaudi ttyh ajmf we
woul d wusually be accustomed |tolchbosenmsatr et owewoarke i abt be tlugi nes
carry on the family |l egacy whill|st protecting the family.

Tip 3: The sale of 't he-Bovuesriyn ¢fsasmii
Tip 1: St-ar tc ofanrolny mi st ake f oun|desr sunmagkiee,i sastois every fami|ly b
start thinking about successionjuat qulee v@mdiurets,t hgaotaltsheayndch eehllj|ledct i
when they want to reti-rermbwat]lr afaengiadseosmeda d rmefsult hhaothgmay be tdq put
planning and conversation to|l pfewprarrentt hgemexat igememoat iyon Iffgryou
|l eader ship. Whet her the succpsslbusiofieddhe bhainéss niog ha nfhamidl ybe
member or not, he/ she woul d eqlexcesgrgomi hgomi engagi ngl asasiibe
|l eadership and entrepreneurifal |skigdbs hage webl hase i acorvwments afniad n s
intelligence in a family fi|lrm|pweanmawmeg & olrotwhaft svtoak eh dbled edfosn et
consider and manage <carefullly.|[l 6fi @ y@mus uhcacvees s¢ loinl pgdeamni sgaftpr t |
exposing them to the businegs |[from an early age eg taking
them to the office, doing infferlis@di pecdudi ng tolie theel i paryesl. Hhey!
cannot | ove what they do not |knlewi cking onLItkle foll owing
Tip 2: Start having conQueirtseaftdfdtnesn as a family
t he thought of succession ma | be daunting for family

AFRI CAN FAMILY BUSI NESS RESEARCH CC(

DAY 4 OVERVI EW

V<2 African Family Firms and the Nelson Mandela University Family Business Unit proudly present ~ "©s M ™ noet
Afican Fanily Frms 15T AFRICAN FAMILY BUSINESS RESEARCH CONFERENCE Fariy Business U
Theme: Innovation and women in family businesses
Session 1: Presentation 1 — Dr Heyns (Strategic Development Manger - Advini, South Africa)

11:00 - 12:00 | The moderating impact of family influence on the relationship between confiict and innovation in family businesses

Session 2: Presentation 2 - Dr Nyakudya (Lecturerat The Botswana Accountancy College, Botswana)
12:00 - 13:00 | The role of woman in African family businesses

Theme: Innovation and governance in family businesses

Session 3: Presentation 3 - Mr Sudding (Associate Tax Director, KPMG)
16:00 - 17:00 | The tax impact of handing over a family business to the next generation, either on death or retirement

Session 4: Presentation 4 - Prof De Massis (Professor of Entrepreneurship and Family Business, Italy)
17:00 - 18:00 | Managing innovation in family businesses

13 AUGUST 2020 (DAY 4) - PROGRAMME

PRESENTATIDON EIDO HEYNS with businesses that present-|f ami

term innovation goaklhsrmhagtaypépst!
The first presenta Foruderwas o utilise the potentl|i al
by Dr Edo Heyns an|; me Mbher s should frequentlyelbagt erde
moderating i mpact tloméhcet should not escal ate| and
on the relationshi ¥ Whieat faanndi | y me mber s across jeneil
innovation in fami/l voice their heterogeneous pelfspec

t ask conflict, whi | e reduc|i ng
Dr Heyns investi g: emtcioal agi ng family member s t o
moderating effect « mi smeder st andings and other frus
on the relationshi g fcloimenti t aneeht i s fostered. Effepti v
innovation in the Imaswisnef or sound relationshigs act
industry A rese pFrakmi |y f or ums are a means 9 f p
compri si-ngemmumeasu whi oh ¢ mahdgerrieavie,nt conifblliooide @ r
process and produc @ammiutmmeaen t alnndt ec @refrisiontal ( tianstkpr a ct
and relationship) efifrewd dtviegade®epi hlge wpoh e ntaiskl [conf
moderating effect o] cofpinaictineintta.t eT ksjeool isritin@ yp rabnbdd e ma b k e t
t hat high I evels of o mmietsnoe nutt i @ame o onhadsvs&i cenf bi ¢tasiknt o
rel ated constructive conflifpts|, whi ch specifically enhance
process innovation.-ecAAnoek t gnweblh ¢ soecor ding of the presentpti ol
perspective provide$emmut icwathi o enrfto,h e | fodlglKowi ng
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PRESENTATIDORN NI TY NYAKUDYA previous generations, millenni al
globally, their values appedr t C
The next pres ivienddtbgir goals tend to be more
Dr Unity Nyak t | ¢ghdaveThoet her ideas in the famifly b
rol e of wo man i f ajmhley family needs to consider | what
businesses. ; wish to enter the business
Dr Nyakudya Nporffheceecording of the presentptio
of f-amhky e |lon th fLo INIKowi ng

noimic
d PtRESENTAT{FORNG 4ALFREDO DE MASYI S

i mportance
devel opment .

traditional n and
presented the ange r gbay dfour was con t h i
wo men. She also emphasised the pclersemit@alte oaf byoPes )| De
play in bipgiemesus shcop, family ajnmdttad: cdamuwurgiitnyg. i i n
Womemwned family busi nesgheisghjers {lAd sii teas sheasv.e t he
potenti al in t he wor |l d Vi t h further assi st gt
potenti al wiIIOMcegztomm/oraenreeaﬁétyPe«:)éssIDeyMassis in gent s
driven and, t hey ar e determi neddi scos sac cevdrdat i ni nb i|n f
despite the unfavorable condijtilbusi nkespgeacat aThey ieg ke n
commi t ment t o support t he|li r |i ncnoonvnautniiotni e & nd t hvraor mpl es
entrepreneurship They belielve |itnhaotv at h & g cfaanmi d ym s i
me n in busi ness-do(mionvat e d maldea qwo i led. I[Pirkoef De Mass o kn
construction, security and fT)|hi Pespés earfcehmi mins mt h &0 sitrence
famowged businesses carry oult tplregiard ox bt as ienf ftehcet sf amhhyact|leri s
businesses and community witfh g¢ghusstion easnsde sc anl nb ap arntciec utl haeri,r tlhe a
homes and businesses with mipinabnckatberndgiead. enlanbleev euryd érri ntgandi
they do, their families come|fi|fsamilhef drues imessisreesss. Ability clan b
the family to direct, all odsat e,
The recording of the presentptilprsoanceéee. aWckbkbsrdneyscisckhnpgea
on the fLolINIKowi ng the involved family to engagle in
businesses are often charadcitheri s
compari son t o their fnotnd a midlr v u @
innovation due to owning key far
asntde de x tefr nah soci al capital. Thi
Cpre@adythc eSupdrdoipnogr,t i onal 'y highe in
It e o ialnldiimg towernmovate, whiich
heendnep@argemengtiiom, depl oying exi
achieenme@ament of uncertain result
entail s. I n a recent paper, De
n i nMegr Sueddj ngontingency persfpect
i kalAlfad-DERa mielny | nnovation (FDIJ|) . T
uo, oBestcoamisgg Tdxe i nnovation gar ad
oni i 5N osvtartu cothur pdt eémt i al in family
rus et ween atxhehoirnmemomwmati on deci sions
e s c i y olcugeidr mnadmpast amfd ttehxe i di osyncfrati
regi mes on family business s|uc ¢feisrsm oint sueplofn. ilnnh epd rttainccwel aarn,d |FDI
retirement. I n hi s di scusdiildre [ahneo n ma dteh euskeeyofdrd veral of hlet er
exampl e I'n his discussion he¢ al(snmappefderad @ gt d htrlee ivrapa catb | cefis , t anx
regi mes on family business s|lucg¢kissdroent iuopno na nidn haelriiltiatnfx easandel|sour
retirement. I ncreasing | onglevitthye hhaest ervggepetit épt od!l i hoodatjrampt
business succession plans, a olwme e smeacikn toarieabi @s actniawne |l iyn |
the business until a | ater ape |approacghéseusedi hg empageed hpvem
l onger timespans. For the next |(@édneéematbivan, ogaimi whichnt hel fdqvenr i
t he busi ness can be del aydd. |[i Tmovmai nhaimanademenextmodel s in
gener@tengagement, they need|toldeavgnemedaninngd ulvayoltésat ensufres
be rewarded and feel val uepd. |dDemelnisnigon svi tolf heeseogreawity. Onl
challenges requires careful pl @rnenailnigs.edMidndenaeanabke atbe abtepterg
t he picture of family busirressfirsms:cte@sb@nt.ra@tsmpaareeddi too guper

DID YOU KNOW? NELS®N MANDELA

¢ KS bS 2y al YRSt ! yAOSNEAGES UNIVERSITY
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Hamn YR LINARS& AdGaStT Ay o0SAy Family Business Unit
Al a Y|UdZN\B 7\3/ 0 KS 02)/dyoyuw
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https://www.youtube.com/watch?v=IYup3x1tqBY&feature=youtu.be
https://www.youtube.com/watch?v=VUpsgu_f2Go&feature=youtu.be
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AFRI CAN FAMILY BUSI NESS RESEARCH C(
DAY 5 OVERVI EW

vé2+.  African Family Firms and the Nelson Mandela University Family Business Unit proudly present M N M Noets
ircan Family Fems 15T AFRICAN FAMILY BUSINESS RESEARCH CONFERENCE Farily Business Ut

Theme: Governance in family businesses

Session1: Presentation1 - Dr Tamaklo (Managing Director of Nyaho Medical Centre, Ghana and COVID-19 survivor) & family
11:00 - 12:00 | The importance of governance in a family business during a crisis

Session 2: Panel Discussion (Governance)
12:00 - 13:00 | Panel members: Mrs Kitching (PWC), Tamaklo family (Ghana), Mrs Mutendi (AFF)

Theme: Researching the business of the family business

Session 3: Presentation 2 - Dr Sheta (Assistant Professor for Entrepreneurship and Strategy at the American University, Cairo)
16:00 - 17:00 | Telling the story: How to write a winning family business teaching case: A real life experience

Session 4: Panel Discussion (Critical issues to consider when researching family businesses)
17:00 - 18:00 | Panel members: Prof Venter, Prof Farrington, Mr Kupangwa (all from NMU FBU), Dr Sheta (American University, Cairo)

14 AUGUST 2020 (DAY 5) - PROGRAMME

PRESENTATIODR HLI KEM TAMAKLO FPoMIglgtfe st c ha

and a paren
The first session Bfi kKlkaemmatthy, wWaheby Dr
managing director of Nyaho Medilg#mksCaRrima&l bN hGlANRgANEI Bhat| as
Mot her . The topig prfesmt daimak| ovapSy| | EM@Ye to hold your Son [|who
i mportance of governance in a flamiclcyousaipnes s HYWi Ndbo ayoui SH|FI d
accountable for his performance’

GOVERNANCE IN A FAMILY
BUSINESS DURING CRISIS T Her son the MD wanted to bel tru
performance assessment . Thler ef
objective, they got an outl|si de
matter as many of the direc|tors
resulted in an independent dir e
the board to ensure accountphbil]
T Anot her chall enge identifield wa
l'iving in different countrips b
XC new cultures, |l egislations, and
NVAHO di fferent and needed to be pdapf

: Dr Tamakl o highial gh|ffeTthet He nfadamiclhwl | enge highlighted
g

journey t o owni |n tylberi ma nfaagnei lcyonf l i ct bet ween| the
business, a group nedi cal practice

which was started hiws. f at b i

Ghana in 1970 wh ch"l e ¢

Nyaho medi cal clilni e

he outlines how Hhis s

have clear gover|na c

within the businegss

together with PWC i |

the company.-1Whehhhe e i ovid

y business goverphanEeomtithc¢surtehealdoomsewl tfaonrt sclemrt h
n t o be sent oyt hboghalilghst algetholwd etrbse swhicchhal I|enge
ssurance to all/l t h qad u gtghees t beuds ipnoeisnst ewaosu Itdo cootnhteirn yfea mi
overed their governance.

carclhhe daonge ofedt hhey mdnelki gdgsc
icking onLIitkhlke foll owing

SCUSSI ON ON GOVERNANCE |PRESENTATIDORN RSHRAF SHETA

Ssion sever al pajnelll nmeamhber ssesatenactDed Asamrda f $het ¢
n the topic of goperlwahte ian wfiamiilny kI uasmines sbeuss.i nfess s
panel the Tamakl|lo ([Wamh!| i prowndpdr ¢ direalr jionwringe sas
family business Thelf amsty fbusithesseasdohowobedclame
each of the fami|y |lmemberessesespnact wbhalt aad adaedemi
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https://www.youtube.com/watch?v=MMKx03sMSWk&feature=youtu.be
https://www.youtube.com/watch?v=b89PKHDlckk&feature=youtu.be
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@ e @A o points that were raised by tlhe d
18- iacss nmm v week sessions as illustrated bel
b di scussed i mportant themes ajnd p
when researching family businesse
Telllr?gthestory{: Howtowrlteaiuwmnlng‘famlly fNO blueprint forssmectsss&aND! o
to offer (Prof Venter)
S fChall enges and key |l earning]|for
O businesses (PrcofmpNext ®mr)ces|s of
BSC. Engineering ,MBA,DBA t a es and level s
ashrafsheta@aucegypt.edu S 9 . .
fIl mportanced off | p@me®rt ®n succgssi o
) ) fThe family is made up of I NDI VI I
Dr Sheta highlighted key arefs Oafndr_Epseerasl"bq.qf'ﬁﬂtl’hafeé}smlrﬂeyftthﬁl|WESkSnov
teac_hlng cases as we l | as h 6 AtNCDp'FFcﬁdni |ayrq3ﬁ§mbel—éehgfﬁgtrh¢,rd we al
prowdtedda sdtructure %f ?ﬁw g hta%aijfblrhgmx{,@tsy (Sv\hotwdexHBhple Cov
presente an recommends q u 0 e i S
highlighted the problems with tﬂ@a%%%?i%%ﬁcﬁ)n%qg‘%t{pg}é%c fi n%l Icas'ste%k,_e
namel y Values strong influence™ on ami |
and demaking (Prof Farringtfon,
fl nnovaiti mportance of OPEN I NNC
diti

flnnovat mpartance of commi t mgnt F:

(Dr Heyns)

TCrogenerational invol vement

__ fStrong entrlepreneurial_ orienta.t
resourcéd | pdolgenous African |[f ami

Mat ¢ hradwae , Dr Pierre Sindambj we)

Finding a qualified editor fThe business needs to createl wea

the family
Finding the appropriate publication journal fIl mportance of transparency

fIl mportancemofti saai owealth, . e.
i I v - n [ ¥
Finally, Dr Sheta provided saver%lacreec%;n‘ﬂmgmﬁ télgsﬁyetﬁ‘glfd ﬂe'ém"éafha@o‘
to be considered when writing u a2 F&8d hﬁ q e . .
Il mportance " oft enram i smrgi en tl atnigoph an
fLack of emotional intelligen|ce (
fChall enges facing women in flamil
Defin.ethe Beware of the and Dr Ny akud y a)
protagonist clearly sequence of events 1_[ D ) h t h ¢ i | ¢
oing researc a is relelvan
probl ems they face, and t hpt r
Documentation of servin FBs not academic joulrnal
meetings with the eGa?It '?r:t'tileco:]:cee":s Peer review surely g . . J
protagonist is of Vofwritiflg help fCommunication is one of the|l har
extreme importance paramount in family businessles (
TEmpathy, family and business gov
et o R SR ami s mEmber s Ashi
dilemma .
mu st LI STEN (Mrs Mutendi, Prlof V
assi Relate‘a“ of :he t Meyr::f;o‘::\gliz :‘osglioare Run case tests in class K E Y L E A R N I N G S
5;?‘2""(?:::;;:5 2 address discussion for future publication
questions in class
fwriting family business casgs an
P — T what is happening in a partl]icul
ublishing in ry to allocate budget F
T B A AT e e Sheta and NMUEP FBadses and cof |l ab
ditorial . . . .
R et e fThe gender gap i n-rfesmialry hbu ditme d

we support upcoming female slucce
re rding of the presenthti|DPRURRMN theaB@cENESOWT BYec IMOcrke hige me
on the fLolINIKowi ng more females in formal | eade|rshi

fGenerational gapehPrafti Y¥ent¥gahd
M|l eader stimprreoleedscated and dynami

_n
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z
m
il
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fBusiness families ivWCsauftd minl ya howd i
The | ast session of the week |Wasga fRAN&QIredi 8EUSEPPAT OVentl|er)
Critical i ssues t o consi dgr e researchin family
businesses. The panel me mber|s Cﬂ;ﬁ%ss;bsatrecﬁw 6?“ Bhb %gfhrélt%?n']] Pcroor}text (
Venter, Prof Fa

V(\éa()'rding of the panel gdi scu

n
r
'Ioin I§Nii (R Qanlzéu”\‘ﬁémafr?/l quWitrh% ma i n

rrington and Mr tFH a
¢ c

Prof Venter started the dischlphss
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Al African Family Firms (AFF) our
purpose Is to help family businesses
succeed. We 0o this by helping family
businesses hamess thelr unique
competitive advantage. Leveraging
Tamily business’ as an asset is what
truly sets our members apart from
their competition

Family run businesses account for
70% - 90% of all businesses in Alrica
There are millions of family
businesses operating all over Africa

Family businesses are the backbone
of African economies, and the
bedrock of African communites. We
actively support family businesses on
their journey to muitigenerational
success by understanding their
neeas, providing them with relevant
leaming and connecting them with
fellow business owners and advisers
We provice access 1o ecucation and
training for family specific and general
business development, and generate
opportunities for families in business
10 leam and grow Dy networking and
sharing with their peers

FAMILY BUSINESS

OUR VISION

To champion the continuity,
prosperity, and governance of
African family businesses and
their future generations o serve
Alncan societies

OUR MISSION

To create and sustain a strong
exclusive community of lieacing
family businesses that fosters the
acquisition of knowledge and
Supports advocacy activites, serving
the prosperity of family businesses
for generations to come

OUR VALUES

Al AFF, we ensure a safe
environment for business families 1o
interact within a secure and private
network. AFF members subscride 1o
a universal code of conduct to allow

Trust and Openness
The network Is founded on the
principies of open communication
and trust. We create safe spaces
for people to share their challenges
and successes openly. We make
sure all family members feel safe,
respected and cared for

Participation and Learning
Active participation by members S
the vital component that makes the
network valuabie. We help the
whole family business community
10 pursue growth and leaming

Confidentiality
Members are committed 1o sharng
experiences and insights in an
atmosphere of confidentiaiity

Respect, Professionalism,
and Integrity

Discussions and gebates are
conducted In a respectiul and
professional manner. We creale a
community based on honesty, trust,
and respect

Non-solicitation

The network is a platform 1o leam
from the exchange of ideas and
expernence, not 10 market products
Of Services

COMMUNITY
BUILDING

AFF connects a community of
like-minded peers by organizing
series of local and regional
gatherings where our members
have opportunities to meet, leamn,
exchange and network with other
family business owners In a safe
and confidential environment.

EDUCATION &
TRAINING

The key driver of sustainability for
family businesses is the

empowerment of the next
generation as shareholders,
managers and leaders of their
family business.

SUPPORT &
NETWORKING

We work closely with families and
senior managers to understand the
needs and challenges that are
unique to family businesses.

Our understanding of family
businesses allows us to guide each
member business to the leaming
pathway that is most relevant to
them and their family journey.

RESEARCH

AFF’s research objective Is to
generate cutting-edge Insights and
enable effective decision-making
on African family business issues.
We seek 1o generate fresh insights
and enable effective decision-
making on key family business
topics such as strategy,
governance, ownership, and
succession

PROFESSIONAL
DEVELOPMENT

AFF holds a range of courses and
programs over the calendar year to
assist family business individuals,
thelr aavisers, directors and

employees create a sustainable \
and professional family business.

Family Business Owners

Family Business Emerging Leaders
Family Next Generation Members
Family Business Leaders (Board
Directors, CEOs, Management)

&
[ S

3}
Sz
V&

African Family Firms

Gereratonal Weath Generational | eaacies
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COFOUNDERS OF AEFEF: NI KE ANANI AND TSI TSI MUTENDI

NI KE ANANI " 'lr TSI TSI MUTENDI

Family Busines = Award winning ent
Cof ounder , AFF infopreneur
, Family bus
Ni ke Anani i s 2 0 achMoanntde s s or i
Ment or , focused ] o, Gmod lotuind er
generational African i busi nesses
weal t h. Ni ke- as S edemd si Mut endier s
ner ati on f ahieky @ea g RN SN awar d Wi nni ng bu
maxi mi si ng i 8/ over 6 &2peyad
tiveness f I TXC . tblue | liamgl y her o
and i i r f basmidnesses. Tsits
i Af tgelrob gk by udtoirnghefr
awid hwoar | dde gcrleaes si nd eEd ovrea mii. ¢ sS
LbSh d &h af er D3 py e aEls oNiearit G Wb meg
wher e he qualMefmbed af a h@harftrérceach Acadwewemr
2011, she el ocat ad Mot Nisgerriia Ptroi nwaorryk S anh cheelr
Stieurndert hef cAFF| cathipeafin of Edgars Club Magazi
of family DbugdBunielsdsienspjesandcd the abeghor bwdi ness
Fam Niyk eEniteer @ar meender oour rtemea | Famcobmmi tt ed t o W 0
Il nstitute and a fellow ofbugihme slsnesst ittoutsee eot h évm ntarga
Itants. She sits on the bodrndgenferadvemall demgmpaniess .
happily married and a mother of two young boys.
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nf ormati on on African Family Firms adndctao fraenad ly i

ACTI VI TIES UNDNERBWKEAMI LY BUUWBNINE SNME MB E

FAMI LY BUSI NESS UNIT COLLABORATES ON THE AFRI GEMRALCNINGY B
I NNOVATI ON FCOREAAL INIEYW I N AFRI CA

The Nelson Mandela Family Business Unit, for the first ti me wa ¢
year was done in collaboration with KP¥HMGnantd shevédyricoadC&Oedo
undertaken during the COVID 19 pandemic amongst 122 family|] bus
i mportant topics in the barometer, namely; the | evel of entrepr e
i mportance they place on socioemotional wealth (SEW). Profs| Ven
research project.

The survey shows that t he pandemic has had an | mpact on t he
concerning the economic prospects for their family businesses
remain optimistic for the future. Family businesses face many
innovation and | eadership during a difficult period. Sever all of
previous barometer, which focused on i mproving turnover ang pr
vol atile currency and political uncertainties.

Family businesses have traditionally f-acvessed, obutt hehd ongw { eeal
conducting business, -18s &aseswelsuldafedCowni d amilies reassessin t he
values and the role they play in the wider community. I n additi
of the next generation in governance, ownership and | eader sutfji p.
in place to ensure adequate preparation for an uncertain fljutur
and digital explosion and requires that families become magre e
Whi | st the i mmedi ate future is uncertain, African family bujsine
their businesses to continue growing in this rapidly changing gl
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AESFEANVEg PROF VENTER PARTICIPATES | N
LEKGOTLA 2020
Prof Venter was a presenter .
Accounting Association (SAA ErIOL Velnter gara'ac'sga edeE ngﬂ)E
ceorgani sed by Old Mutual on & ORI ur-L8g heembe :
. \;:‘ ‘d '.‘(
of family $I= uclp edd X EDHE Lekgotla 2020
i ihacit messenfl uen ]
Speakers
ts qrpfgtghf/rea:_]%ijf ere)?nr ProfEIr::arieVenter
Professor in Business Management & Acting Director
f esi®s @(‘ﬂ tsasnude st haantd tc Nelson Mandela University Family Business Unit
a , i fh a Didst s uneosr, e , w haey 3 M::usse:'b’;lfeceﬁ )
s family business o A B o waon 0
s wealth preservat Sl Dialogue:
c di st i nc toiwnes db ebhuas . Secrets to establishing
W compar e df 4 ri |t)h ed o U mtoenr pa @ multi-generational family businesses
g:;:h::: . Date: 15 September 2020 | Time: 12:30-12:50 (SAST)
@ e -
——— #AfroTech
The theme f&rLakig st lyeeawas Af i car
The future of family businesses ship through Technology. Prof
The role and impact of family businesses — factors influencing their present atMeanr gtig | ted e s-¢ abérahia g c
success, sustainability and failure f a ml | y bﬂ(Bu I’nl engS etsh e s e C'd ag d ayt DE
Prof Elmarie Venter conference. Her session formed p
"Ert_ namel vy, Devel oping Entreprijeneu
gﬁ Economies.
NELS®N M4NDELA She was joined by Mr Russelll Fu
entrepreneuri al |l eader , strajtegi
They both emphasised the i mport e
having strong valueSecasetdoaaladuces
purpose as a family business t o
PoReJM i al and success.
A
Prof Venter was -lienwdalt ed x paesr ta
coordinate a workshop during
Business Summi't 2020. Thi s i
October 2020, with -smonwn off a mihlg
owners and influencers in attsg

PPRg| e raseuy susiness suwnt
CEO THE FAMILY BUSINESS SUMMIT e

DIGITAL EVENT

1 When should one start pl anning
ownership succession and whjo sh

& process?
ol African Family Businesses : f What advice panel member s woul d
ActngDfeclor eon preparmg for the Future o e families who are approaching th
Family Business Unit and ownership in their familly bu

Prof V joined during|the
by pan Dr El i kem Tamak
Janet (Board Chair Enmerit
Centre as wel |l as A|l an
Tavcor SA) and Megan Sftow
and da Al an)

T

The main theme of the Summit W&A "‘ Prof

VenBersedsitoorpi clCwasi nnity: weath é,

wi th agermrersasti onaBhapproathdid f .

on succession and was then joinjg ‘! $s

the foll owing:

T The i mportance of governance | b Janet Alan Megan > gfs
and the role that it plays i Elkem Tamakio Taverner Stow l annir
and weathering any other cr i se famako

T What i s t he rol e of t he ol der/younger generations i n

succession and weathering any c¢risis?
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FAMI LY BUSI NESS UNIT ACTI NG DI RECTOR, PROF ELMARI E V
SUMMI' T 2020

Prof Venter of the School of TManabemen&f Swime®&wisata nfdkor S
Acting Director of the NMU Faki 6fy Biuesnipreeese nWritti pmeawR @lneo n
of eight speakers VAGRIRSBr tSiuannpwp edt amc é hef women and Spous
that was held on 6 October 2020ri bus.i nWemes in family bu
rol es t hat they ful fil and
TS supporting family members, w
£ Econonic Sdescey . business women and entrepr engd
recommendati ons on hows twdir
bal ance and how women can b
One Day On-Line Summit resource to ensure the sustai

busi nesses.

The role and importance of the
spouse in building a sustainable AGRLSUMMIT
(Agri) business

Session 7 Prof Elmarie Venter

Session 2 Dr. Roelof Botha

Prof Elmarie Venter

Session 3 Dr. Theo de Jager

Session 4 Chis Potgieter

ELS®N M.ANDELA

Session 5 Stephan van 2yl
©Neison Mandela University FBU 2020
Old Mutual - Role of women in Agri fbs Prof E Venter
Session 6 Andre Diederichs

MEMBERS OF THE FAMI LY BUSI| PROF VENTER PARTI CI PATES N T
ATTEND THE FI RST VI RTUAL |FA FAMI LY BUSI NESS CONFERENC
RESEARCH & PRACTI CE CONFH
Prof Vent er wa s a paneli st dur i
Prof Shelley Farrington, Pro KPMG Webinar Family Business| Con
Kupangwa, who are members of |2020. The discussion was on |Succ
University Family Business Upif,5361 consisted of Pete BackwdiSt
virtual Family Business ReselrcG . d Ni Kal l M .
26 May 2020. roup; and i zam a a, anaging
The session was hosted by readg
VIRTUAL VIRTUAL i mportance of t he relati onslhip
FAMILY BUSINESS FAMILY BUSINESS H H
_ RESEARCH & . RESEARCH & governance became evident apain
PRACTICE PRACTICE .
CONFERENCE CONFERENCE ! structured plan for busi nesj|s |
. . ownership. Succession is a (Jlife
an event taking place. Pl annfi ng
ownership and management sucfcess
i \| ™ f t o t he next . The increasing i mg
- weal th in the keymakti mat eogfi c{ hdee c
TR LI LT family was emphasised, as welll as
and building strong relati dnshi
and-hosted by t h e PRI
Council for Smal "gm:;clr"c[
and | PAG Entrep : ;
Family Business
event attracted
and participant
countries, focu
busi ness topics
firms ami dst
succession, cris
entrepreneurship
chaos among othe
The three were also invited |Jto ci al
and active members for the ndxt Alan Barr
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October 2020, Mr
of the Family Business Unit at Nel son
interview regarding professionalism i
i Mrs Palframan discussed the
the Nel son andel a University
rtiary qualification gives one
i the first financi al pl anni
menti oned that apart from yo
idual s of al | ages that ar e
e individual s of ten al so i
. Nel son Mandela University f
estigious Certified Financi al Pl a

s Palframan (Senior Lecturer
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